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News Release
23 November 2006

Church Raises Vital Funds Through First Ever Billboard in Trafalgar Square
St Martin-in-the-Fields is to erect the first ever billboard in Trafalgar Square to help raise funds for its £36m Renewal Project.  The 9m x 9m site will be located on the church’s south-west aspect.

The Grade 1 listed building is one of London’s most important landmarks and covers a site comparable to Leicester Square.  In addition to being one of the capital’s most magnificent buildings, St Martin-in-the-Fields is one of England’s great parish churches, with both Buckingham Palace and Downing Street within the parish boundary.  It is home to one of London’s principal homeless charities, The Connection at St Martin’s, and one of the leading providers of social care to Westminster’s Chinese population, through the Bishop Ho Ming Wah Chinese Community Centre.  It is also one of the capital’s busiest concert venues, presenting over 350 music events a year. 

The aim of the Renewal Project is to enable St Martin’s to continue to serve those in greatest need.  It enriches people’s lives through worship, social care, and internationally renowned musical performances, in spaces fit for the purpose.  The church has raised £29 million for the project to date and income generated through selling the billboard to advertisers will make a vital contribution to the campaign to secure the funds still required. 

Revd Nicholas Holtam, Vicar at St Martin’s, comments: ‘The Renewal Project is the most significant work on this site since John Nash’s re-ordering of this part of London in 1828.  It will allow us to continue our groundbreaking work in surroundings befitting their purpose.  We thought long and hard about approaching Westminster Council with the idea of the billboard and, in the end, we decided that the pros far outweighed the cons.  Westminster Council is one of St Martin’s strongest supporters and we are most grateful for the planning permission we have been granted.  It will help fund a vital project.’

More…
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Trafalgar Square attracts an estimated 35 million visitors a year, including 19.6m from outside London or overseas and is the most photographed square in the world.  The billboard will be the prevailing image of the northeast corner and is set to become the most sought-after advertising site in London.  It will be managed by leading outdoor advertising specialist Ocean Outdoor, in conjunction with St Martin’s.

To date, funding for the Renewal has been secured from the Heritage Lottery Fund, which provided £15.35m, public and private partners, philanthropic individuals in the UK, the US and Hong Kong, and the congregation of St Martin-in-the-Fields. 

ENDS

Notes to Editors:

The renewal of St Martin-in-the-Fields is scheduled for completion in December 2007.

St Martin’s-in-the-Fields has placed the following exclusions on advertisers:

· No alcohol (unless promoting responsible drinking)

· No tobacco

· No junk food

· No sexual activity or suggested sexual activity

· No violence

· No illegal drugs

· No gambling

· No nudity or near nudity

· No profane language

· No immoral or unlawful conduct

· No religious activity incompatible with St Martin's

· Nothing political or racial in nature

· Nothing contrary to the public interest 

· Nothing contrary to the Heritage Lottery Fund

Ocean Outdoor specialises in iconic, large-format outdoor advertising sites.  The company was established in 2004 by Damian Cox and its growth in 2006 is estimated at over 500%.
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